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Town.Country.Village
Considerations between sod and hay bales

Photographer/Author: Hermann Hirsch,
Photographer/Author: Jan Leßmann, Author: Eva
Reisinger

SPECIFICATIONS
26.0 x 22.0 cm, hardcover
approx. 192 pages
Colour illustrations: 180
Retail price € 32.00
978-3-95728-507-2
Publication: March 2022
World rights available
Copyright Knesebeck Verlag

THE YEARNING FOR LIFE IN THE COUNTRY – AND THE REALITY
Bales of hay, the scent of freshly wrapped straw, the tracks
of tractor tyres which bear witness to the work of the farmer
and rolled lawn turf in new housing developments. Awardwinning photographers Hermann Hirsch and Jan Leßmann
examine the country, revealing it as the extended
functional arm of the town and subtly documenting a reality
far removed from mere escapism. A portrait of country life
– and a loving testimony to its grandiose, ugly and bizarre
aspects. With texts by Eva Reisinger, who explains why
the pear tree is a symbol of neighbourhood and it is the
shopping basket which decides our future.

THE PHOTOGRAPHERS AND AUTHORS
Hermann Hirsch, born in 1993, is a photographer, author
and qualified carpenter. His photos offer new perspectives
on local but often overlooked habitats; he was named
‘Nature Photographer of the Year’ by the GDT.
Jan Leßmann, born in Bochum in 1993, is a photographer
and author and loves to carve spoons. He studied
landscape ecology, is an environmentalist, and his work
advocates social and ecological change.
Eva Reisinger grew up in a village, studied journalism in
Vienna and has written for Ze.tt, NEON, ZEIT, VICE and
the Wiener Zeitung. She now works as a freelance
journalist and author in Vienna. Her book Was geht,
Österreich? Eine Landjugend mit Wodkabull und dem
Herrgott was published in 2021.

USPs
 A bale of hay, a swallow, a pear tree: 20 photographic
chapters with brief essays document life in the country
 An unusual, sometimes ironic look at life outside the
big cities which reveals the contrast between reality
and the romanticised image of country life
 A blooming farmhouse garden vs. a newly built house
with gravel beds, home slaughtering vs. the meat
counter in a discount store, flowering meadows vs.
arrays of solar panels – contrasts which offer food for
thought
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Cycling to Syracuse

By bike from Germany to Sicily

Author: Oliver Heilwagen

SPECIFICATIONS
13.6 x 21.0 cm, softcover with flaps
approx. 304 pages
Colour illustrations: 80
Retail price € 20.00
978-3-95728-567-6
Publication: March 2022
World rights available
Copyright Knesebeck Verlag

ABOUT LONGING AND THE SPIRIT OF ITALY
Over two centuries after Johann Gottfried Seume
undertook his legendary walk to Syracuse, Oliver
Heilwagen traced his journey by bicycle: he cycled the
entire route from Grimma near Leipzig via the Czech
Republic, Austria, Slovenia, Northern, Central and
Southern Italy to Sicily. Heilwagen sketches a portrait of
modern-day Italy remote from the clichés, analysing Italy’s
culinary, economic and aesthetic influence on our
continent. In this way, the question of the essence of Italy
becomes that of the essence of Europe.

THE AUTHOR
Oliver Heilwagen, born in 1968, studied history,
philosophy and economics. Following a period of workexperience in radio, he worked as an editor or author for
various media, including F.A.Z., Die Welt, Der
Tagesspiegel, Berliner Zeitung and Deutschlandradio.
Since 2011, he has been editor of kunstundfilm.de, an
online review portal for exhibitions and arthouse cinema. A
keen cyclist, he has long been fascinated by the idea
behind Johann Gottfried Seume‘s Spaziergang nach
Syrakus im Jahre 1802, in which he approached other
cultures gradually on foot. In 2018, Heilwagen cycled along
Seume‘s route from Grimma near Leipzig to Syracuse in
Sicily – and gained astounding insights by comparing
Seume’s report with present-day Italy.

USPs
 A literary and historico-cultural journey following in the
footsteps of the classic work by Johann Gottfried
Seume
 By bike from your front door through Italy, the land of
longing, right down to Sicily
 An entertaining travel report and an unvarnished
review of present-day Italy
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In Search of Meaning

40 conversations about life

THE ESSENCE OF LIFE
Does life have a meaning? And what is a meaningful life?
In Search of Meaning examines these questions with the
help of 40 interviews and photo series. Conversations with
people from widely ranging walks of life, from a priest, an
activist right through to a nursery school pupil show just
how varied the answers can be. Statements from wellknown figures such as Hannes Jaenicke, Marina Weisband
or Harald Krassnitzer as well as interviews with members
of the general public offer a multi-faceted picture of how we
see the meaning of life.

THE PHOTOGRAPHER
Susanne Schramke wins people’s hearts before she
photographs them. Nothing remains hidden from her
camera, and she captures the best and most honest image
of her subect. A native of Munich, she has worked as a
photographer for over 20 years and has never given up
searching the world over for that perfect shot.
Photographer: Susanne Schramke, Author: Anja
Schauberger

SPECIFICATIONS
16.0 x 23.2 cm, softcover with flaps
approx. 272 pages
Colour illustrations: 120
Retail price € 28.00
978-3-95728-520-1
Publication: January 2022
World rights available
Copyright Knesebeck Verlag

THE AUTHOR
Anja Schauberger displayed her compassionate and
insightful writing style in her autobiographical first novel
about her mother’s fight against cancer. For over ten years,
she has also worked as a freelance journalist in Munich.
After three years spent as editor-in-chief establishing the
online city magazaine Mit Vergnügen in Munich ,she now
supports the city of Munich with her editorial work.

USPs
 Interesting interview partners with touching, honest
and authentic descriptions of how they see the
meaning of life
 Their intriguing and widely varied life stories allow
readers to find answers for themselves, aided in their
quest by a catalogue of questions
 Emotional portraits capture the essence of these indepth interviews
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The Curvy Way Of Life

PLUS SIZE = ADDED ALLURE, BEAUTY AND SELF-CONFIDENCE
This lifestyle guide celebrates a new awareness: being
proud of your curves and accepting your body as it is.
Curvy women from widely ranging backgrounds talk about
their plus-size life and everything that is important to them
– from music and fashion to self-acceptance and body
positivity. In addition, experts share socio-cultural insights,
for example into changing body images and ideals of
beauty. Hiding your curves and dieting belong to the past
and have been replaced by joie de vivre independent of
your clothing size!

THE AUTHORS
Christine Mortag has worked as an author, freelance
journalist and lecturer for 25 years. She is a copy editor for
Madame and Cosmopolitan and worked as an editor for
SZ-Magazin, Stern and Gala. Before embarking on her
career in journalism, she was an art director and received
numerous awards. She lives with her family beside Lake
Starnberg in Bavaria.

Cover to come
Author: Christine Mortag, Carola Niemann

SPECIFICATIONS
16.0 x 23.2 cm, softcover with flaps
approx. 240 pages
Colour illustrations
Retail price € 25.00
978-3-95728-552-2
Publication: March 2022
World rights available
Copyright Knesebeck Verlag

Carola Niemann is editor-in-chief of The Curvy Magazine,
Germany’s only lifestyle magazine for curvy women. For
many years, she worked as a stylist for the print media and
TV and as fashion head of Cover. Today, she is also a
brand ambassador and public speaker and chairs
discussions on diversity and body positivity.

USPs
 The best guide in the lifestyle sector for curvy women
 The body positivity movement in book format: a
lifestyle guide with practical tips for a new and selfconfident attitude to life
 In personal portraits and convincing real-life accounts,
curvy women tell their story and call on us to question
the beauty ideals of our age
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Online Business - The Easy Way!
The practical coaching guide
Launching your own online store

Author: Katharina Marisa Katz

SPECIFICATIONS
16.0 x 23.2 cm, softcover with flaps
approx. 160 pages
Colour illustrations
Retail price € 20.00
978-3-95728-562-1
Publication: January 2022
World rights available
Copyright Knesebeck Verlag

HOW TO SET UP A SUCCESSFUL ONLINE STORE
At the latest since the pandemic struck, an online presence
has become indispensable for every business. In Just do
it!, Katharina Katz showed how to set up your own
business. Now she focuses on online business: What is
important here? How do I create an online store? How do I
offer my services in virtual courses? What is the best way
to present and advertise my products? She shares not only
her own experience, but tips from professionals. Exercises,
checklists, templates and much more make this a personal
workbook. Let’s get digital!

THE AUTHOR
Katharina Katz is an author, journalist and creative
consultant. For five years, she has created new formats for
online magazines, video productions and podcasts, offerng
assistane with content strategy, planning and
implementation. In 2018, her first book, Just do it! was
published by Knesebeck Verlag, just a few weeks after the
birth of her first daughter, an event which turned her
(working) world upside down. Her second book, Between
Laptop and Lego (2021), deals with how to reconcile family
and a career, a subect which is close to her heart.

USPs
 Setting up an online store and achieving lasting
success – this practical guide shows how to realise
your visions and launch your business
 Whether you are selling products or services, in this
book, experts share invaluable know-how and offer
tips on establishing and marketing your own store
 Contains numerous to-dos, helpful plans and
checklists to fill out, plus instructions on creating
vision-boards
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A Modern Way to Allotment
Arbor dream and garden happiness

Author: Anne Peter, Jens Ammende

ALLOTMENT GARDENING TODAY
More and more people now dream of having their own little
plot of greenery – what not long ago would have been
considered as stuffy and conservative is now the perfect
compromise for those who love nature but prefer to live in
the city. Increasing numbers of young people are attracted
to allotments, where they can realise their dream of an
affordable Tiny Home as a weekend house. In this book,
the authors show how you can turn your plot into a
playground for creativity, using the example of their own
allotment, 20 other plots and their owners. Each garden
has its own speciality, from growing your own vegetables
to building your own garden house. The book is
supplemented by tips, recipes and atmospheric photos that
invite you to dream of your very own green oasis.

THE AUTHORS
Anne Peter (*1988) and Jens Amende (*1986) met while
studying communications design in Düsseldorf and have
worked together in a design studio in Düsseldorf since
2012 – Anne as art director, stylist and influencer, Jens as
illustrator and motion designer. And since 2019, they have
gardened together in their own allotment, named
‘Nyponhus,’ and documented their efforts on an Instagram
account with the same name. Their private interests
include interior design, travel, DIY, cooking, art and culture.

USPs

SPECIFICATIONS
16.0 x 23.2 cm, hardcover
Approx. 240 pages
150 colour illustrations
Retail price € 28.00
978-3-95728-617-8
Publication: February 2022
World rights available
Copyright Knesebeck Verlag




Ideal for hobby gardeners, especially from urban
areas
Young, urbane target group, people up to their
mid- to late thirties
For creative spirits, nature lovers and friends of
the good things in life
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